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gm_mÝ` {ZX}e : 

(i) g^r àíZ A{Zdm`© h¢ & 

(ii) àíZm| H$s Hw$b g§»`m 24 h¡ &  

(iii) àË`oH$ àíZ Ho$ A§H$ CgHo$ gm_Zo {XE JE h¢ & 

(iv) àíZ g§»`m 1 go 5 VH$ A{V bKw-CÎma dmbo àíZ h¢, àË`oH$ àíZ H$m 1 A§H$ h¡ &  

(v) àíZ g§»`m 6 go 10 VH$ bKw-CÎma dmbo àíZ h¢, àË`oH$ àíZ Ho$ 2 A§H$ h¢ & 

(vi) àíZ g§»`m 11 go 17 VH$ XrK©-CÎma – I dmbo àíZ h¢, àË`oH$ àíZ Ho$ 3 A§H$ h¢ & 

(vii) àíZ g§»`m 18 go 21 VH$ XrK©-CÎma – II dmbo àíZ h¢, àË`oH$ àíZ Ho$ 4 A§H$ h¢ & 

(viii) àíZ g§»`m 22 go 24 VH$ {Z~ÝYmË_H$ CÎma dmbo àíZ h¢, àË`oH$ àíZ Ho$ 6 A§H$ h¢ &  

(ix) àíZm| Ho$ CÎma g§{já Am¡a gmaJ{^©V hm| &  

 

General Instructions : 

(i) All questions  are compulsory. 

(ii) There are 24 questions in all. 

(iii) Marks for each question are indicated against it.  

(iv) Questions No. 1 to 5 are Very Short Answer type questions, carrying  

1 mark each.  

(v) Questions No. 6 to 10 are Short Answer type questions, carrying 2 marks each.  

(vi) Questions No. 11 to 17 are Long Answer – I type questions, carrying 3 marks 

each.  

(vii) Questions No. 18 to 21 are Long Answer – II type questions, carrying 4 marks 

each.  

(viii) Questions No. 22 to 24 are Essay Answer type questions, carrying 6 marks 

each. 

(ix) Answers should be brief and to the point.  
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1. CÚ_r H$m AW© Xr{OE & 1 

Give the meaning of an entrepreneur. 

2. gmPoXma Ho$ Xm{`Ëd H$m C„oI H$s{OE & 1 

State the liability of a partner. 

3. ‘EH$sH¥$V dmVm©’ H$m Š`m AW© h¡ ? 1 

What is meant by ‘integrative negotiations’ ? 

4. ‘{dH«$` ~OQ>>’ VWm ‘{dnUZ ~OQ>>’ _| AÝV^}X H$s{OE & 1 

Differentiate between ‘Sales Budget’ and ‘Marketing Budget’.  

5. XrnH$ BÝS>ñQ´>rO CÎma àXoe _| EH$ MrZr CËnmXH$ BH$mB© h¡ & {d{^Þ H$maUm| go BgH$mo hm{Z 

hmoZo bJr VWm amÁ` CÚmoJ g§JR>Z Zo Bgo EH$ ~r_ma BH$mB© Kmo{fV H$a {X`m & BgHo$ nmg 

n[agån{Îm`m± Wr, `{X Bgo {dÎmr` ghm`Vm àXmZ H$s Om gHo$ Vmo BgHo$ nwZéËWmZ H$s 

g§^mdZm h¡ & 

 Cg {dÎmr` g§JR>Z H$m Zm_ ~VmBE Omo Bg pñW{V _| XrnH$ BÝS>ñQ´>rO H$mo {dÎmr` ghm`Vm 

àXmZ H$a gH$Vm h¡, `h OmZVo hþE {H$ G$U boZo Ho$ {bE `h H$moB© g§nmpíd©H$ à{V^y{V Zht 

Xo gH$Vr & 1 

Deepak Industries is a sugar manufacturing unit in U.P. Due to various 

reasons it started running into losses and was declared a sick unit by the 

State Confederation of Industries. It had assets and probability to revive 

if financial assistance could be made available. 

Name the financial organisation that can help Deepak Industries in this 

situation knowing well that it cannot furnish any collateral security 

against the loan sanctioned. 
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6. ‘go\$ ìhrbg©’ EH$ AmJm_r Q>¡Šgr godm h¡ & àdV©H$ OmZVo Wo {H$ do EH$ AË`{YH$ à{V`moJr 

~mµOma _| àdoe H$a aho h¢ & CÝhm|Zo {dÚ_mZ Q>¡Šgr godmAm| VWm J«mhH$m| H$s ~XbVr A{^é{M 

go gå~pÝYV gyMZmE± àmßV H$s¨ VWm BZ AdbmoH$Zm| H$mo AnZo àMmbZm| _| gpå_{bV {H$`m & 

247 AnZo J«mhH$m| VH$ erK«Vm go nhþ±MZo Ho$ {bE CÝhm|Zo Q>¡Šgr ~wH$ H$aZo, CgH$s pñW{V 

H$m nVm bJmZo VWm Cgo Ty>± ‹T>Zo Ho$ {bE EH$ ‘Eon’ {dH${gV H$s & {dídmg ^am dmVmdaU 

g¥{OV H$aZo hoVw CÝhm|Zo g^r MmbH$m| Ho$ Xmo nm[a`m| Ho$ g_yh ~ZmE : àmV: 6 ~Oo go gm`§  

6 ~Oo VH$ _{hbm MmbH$m| H$m VWm gm`§ 6 ~Oo go àmV: 6 ~Oo VH$ nwéf MmbH$m| H$m & 

BZH$s J{V{d{Y`m| H$mo _m°ZrQ>a H$aZo Ho$ {bE g^r Q>¡pŠg`m| _| Or.nr.Eg. àUmbr bJmB© JB© 

h¢ & {H$amE H$m ^wJVmZ `m Vmo B©-dm°bQ> Ûmam AWdm ‘go\$ ìhrbg© ñ_mQ>© H$mS>©’ Ûmam {H$`m Om 

gH$Vm Wm & O¡go hr godmE± àma§^ H$s JBª, CÝh| A^yVnyd© g\$bVm {_br & 

 Cg AdYmaUm H$s nhMmZ H$s{OE VWm g_PmBE, {Oggo H$ånZr H$mo g\$bVm àmßV H$aZo _| 

ghm`Vm {_br & 2 

‘Safe Wheelers’ is an upcoming cab service. The promoters knew that 

they are entering a highly competitive market. They gathered 

information on existing cab services and changing customer preferences 

and incorporated those observations into their operations. In order to 

reach the customers promptly, they developed an ‘App’ to book, track and 

trace the cabs 247. To create an environment of trust all drivers were 

grouped into two shifts : 6 a.m. – 6 p.m. for female drivers and  

6 p.m. – 6 a.m. for male drivers. GPS systems were installed in all cabs to 

monitor their movements. The fare payment could be either by an  

e-wallet or through the ‘Safe Wheelers Smart Card’. As soon as the 

services were launched, they were a grand success. 

Identify and explain the concept that helped the company to succeed. 

7. ‘àmW{_H$ {dMma’ VWm ‘gyú_Xe©Z níMmV² {dMma’ Ho$ ~rM A§Va Ho$ H$moB© Xmo {~ÝXþ Xr{OE & 2 

Give any two points of distinction between ‘Basic Idea’ and ‘Post 

Scanning Idea’. 



98 5 P.T.O. 

8. amOrd VWm a_oe Zo EH$ \$_© ~ZmZo Ho$ {bE _m¡{IH$ g_Pm¡Vm {H$`m & do bm^m| H$mo ~m±Q>Zo Ho$ 

{bE gh_V hþE & CZH$m ì`dgm` ^br^m±{V Mb ahm Wm & EH$ {XZ amOrd VWm a_oe Ho$ 

_Ü` bm^ {d^mOZ AZwnmV Ho$ gå~ÝY _| {ddmX CËnÞ hmo J`m & amOrd Zo \$_© VWm a_oe 

Ho$ {déÕ AnZo A{YH$mam| H$mo bmJy H$admZo Ho$ {bE Ý`m`mb` _| OmZo H$m {ZU©` {b`m & 

 Š`m amOrd g\$b hmoJm ? AnZo CÎma Ho$ g_W©Z _| H$maU Xr{OE & 2 

Rajiv and Ramesh entered into a verbal agreement to form a firm. They 

agreed to share its profits. Their business was running smoothly. One 

day a dispute arose between Rajiv and Ramesh regarding the profit 

sharing ratio. Rajiv decided to move the court and enforce his rights 

against the firm and Ramesh.  

Will Rajiv succeed ? Give reasons in support of your answer. 

9. AnZo CËnmXm| H$m g§dY©Z H$aZo Ho$ {bE EH$ H$ånZr Ûmam {d{^Þ nÕ{V`m| H$m Cn`moJ {H$`m 

Om gH$Vm h¡ & BZ_| go EH$ g§dY©Z ì`yhaMZm {S>µOmBZ Ûmam OZ g§Mma-_mÜ`_m| H$m Cn`moJ h¡ 

{OgH$m CÔoí` ~«m§S> nhMmZ H$mo ñWm{nV H$aZm h¡ & 

 Bg nÕ{V H$mo nhMm{ZE Ed§ g_PmBE & 2 

Various approaches may be used by a company to promote its products. 

One of them is the use of mass media methods by designing a promotion 

strategy that aims at establishing brand identity. 

Identify and explain this approach. 

10. ^maVr` à{V^y{V Ed§ {d{Z_` ~moS>© H$s {H$Ýht Mma e{º$`m| H$m C„oI H$s{OE & 2 

State any four powers of the Securities and Exchange Board of India. 

11. EH$ ~mµOma H$m _yë`m§H$Z H$aVo g_`, EH$ CÚ_r H$mo Mma KQ>H$m| na {ddaU V¡`ma H$aZo hmoVo 

h¢, BZ_| go EH$ h¡ ‘n[a`moOZm ZdàdV©Z VWm n[adV©Z’ & AÝ` VrZm| H$mo g§jon _| g_PmBE & 3 

While assessing the market, an entrepreneur has to prepare details on 

four factors, one of them being ‘project innovation and change’. Explain 

briefly the other three. 
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12. {MH$Zr {_Å>r go ~Zr hþB© _y{V©`m| H$mo ~ZmZo d ~oMZo Ho$ {bE ^y{_H$m Zo EH$ _¥X^mÊS> (nmoQ>ar) 

BH$mB© àmaå^ H$s Am¡a Cg_| {deof `mo½`Vm dmbo bmoJm| H$mo amoµOJma {X`m & CgZo Bg VÏ` go 
^r AnZo-Amn H$mo AmídñV {H$`m {H$ dh {Og gm_J«r H$m Cn`moJ H$aVr h¡ dh AmgmZr go 

AnK{Q>V hmo OmVr h¡ & {Xdmbr H$m Ë`m¡hma g_rn hmoZo Ho$ H$maU CgZo {gVå~a VWm AŠQy>~a 

_mh _| CËnmXZ ñVa H$mo ~‹T>m {X`m & 
 ~¥hV² ñVa na ì`mdgm{`H$ n`m©daU Ho$ Cg KQ>H$ H$mo nhMm{ZE {Ogo Cn ẁ©º$ pñW{V _| 

à{V{~på~V {H$`m J`m h¡ & CZ Xmo _yë`m| H$s ^r nhMmZ H$s{OE {Ogo ŷ{_H$m Zo AnZo H$m`m] 

Ûmam gåào{fV {H$`m h¡ & 3 

Bhoomika started a pottery unit employing differently abled people to 

make and sell sculptures made of clay. She also made sure that the 

material she used is easily decomposable. During the months of 

September and October she increased the scale of production as the 

festival of Diwali was round the corner. 

Identify the component of business environment at a macro level that is 

reflected in the above situation. Also identify any two values 

communicated by Bhoomika through her working. 

13. AbJ-AbJ àMmbZm| dmbr EH$ bå~r ûm¥§Ibm Ho$ ^mdr {MÌm§H$Z _| àË`oH$ MaU H$mo C{MV 
ñWmZ na, C{MV _mÌm _|, C{MV g_` na {b`m OmVm h¡ & àË`oH$ àMmbZ H$mo A{YH$V_ 
Hw$ebVm Ho$ gmW {Zînm{XV {H$`m OmVm h¡ & 

 `h ì`mdgm{`H$ `moOZm Ho$ EH$ KQ>H$ H$m CÔoí` h¡ & 

(H$) KQ>H$ H$s nhMmZ H$s{OE & 

(I) Bg KQ>H$ Ho$ AÝVJ©V CnH«$_ H$s VrZ pñW{V`m± hmoVr h¢ & BZ VrZ pñW{V`m| H$mo 
g§jon _| g_PmBE & 3 

Picturising ahead every step in a long series of separate operations, each 

step to be taken in the right place, of the right degree and at the right 

time. Each operation is to be done at maximum efficiency. 

This is the objective of one of the components of a business plan. 

(a) Identify the component. 

(b) There are three situations before the venture under this 

component. Explain briefly those three situations. 
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14. (H$) ‘ì`mdgm{`H$ `moOZm’ H$m Š`m AW© h¡ ? 

(I) {XE JE àË`oH$ {hV g_yh Ho$ {bE ì`mdgm{`H$ `moOZm H$mo {bIZo Ho$ _hÎd Ho$ 
{H$gr EH$ {~ÝXþ H$m C„oI H$s{OE : 3 

(i) {ZdoeH$ 
(ii) CÚ_r 

(a) What is meant by a ‘Business Plan’ ? 

(b) State any one importance of writing a business plan for each of the 
given interest groups : 

(i) Investors 

(ii) Entrepreneurs 

15. ‘J«mhH$ gå~ÝY à~ÝY’ {H$gr ì`dgm` Ho$ {bE Š`m| _hÎdnyU© h¡ ? g§jon _| g_PmBE & 3 
Why is ‘Customer Relationship Management’ important for any  

business ? Explain briefly. 

16. na_dra qgh ì`m`m_embm g§`ÝÌm| H$m EH$ Am°ZbmBZ ì`dgm` MbmVm h¡ & BgHo$ Ûmam ~oMo 
OmZo dmbo doñQ> âboŠgg© H$s dm{f©H$ _m±J 16,000 BH$mB© h¢ & doñQ> âboŠgg© H$s à{V BH$mB© 
dm{f©H$ YmaU bmJV < 48 h¡ VWm AmXoe bmJV < 1,500 h¡ & doñQ> âboŠgg© H$s Am{W©H$ 
AmXoe _mÌm H$s JUZm H$s{OE & 3 
Paramveer Singh runs an online business for gym equipments. The 

annual demand for the Waist Flexors sold by him is 16,000 units. The 

annual holding cost of Waist Flexors per unit is < 48 and the cost of 

placing an order is < 1,500. Calculate the Economic Order Quantity of 

Waist Flexors. 

17. `h EH$ Eogm ~mµOma h¡ Ohm± ZE Ed§ nwamZo {dÎmr` ànÌm| H$mo ~oMZo Ed§ IarXZo H$m {dH$ën  
h¡ & `h Am{YŠ` BH$mB`m| go H$_r dmbr BH$mB`m| _| {dÎmr` g§gmYZ hñVmÝV[aV H$aZo _| 
ghm`Vm H$aVm h¡ & 

(H$) Bg ~mµOma H$mo nhMm{ZE Ed§ n[a^m{fV H$s{OE & 
(I) Am{YŠ` BH$mB`m| go H$_r dmbr BH$mB`m| _| {dÎmr` g§gmYZ hñVmÝV[aV H$aZo dmbo 

H$m`© H$m Zm_ Xr{OE & 3 
This is a market where there is an option to sell and buy new and old 

financial instruments. It facilitates the transferring of financial resources 

from surplus units to deficit units. 

(a) Identify and define the market.  

(b) Name the function of transferring of financial resources from 

surplus units to deficit units. 
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18. g¥OZmË_H$Vm H$s à{H«$`m _| {dMmam| H$s ì`wËn{Îm EH$ ZE {dMma H$s ~rOmamonU AdñWm h¡ & 

à{H«$`m H$s AJbr Mma AdñWmAm| H$mo g_PmBE & 4 
Idea germination is the seeding stage of a new idea in the creative 

process. Explain the next four stages in the process. 

19. nm°Q>©a Ûmam Xr JB© à{V`moJr bm^mW© hoVw EH$ \$_© Ho$ {bE Amdí`H$ {H$Ýht Mma àmW{_H$ 

J{V{d{Y`m| H$m C„oI H$s{OE & 4 
State any four primary activities that are essential for a firm to have a 

competitive advantage as given by Porter. 

20. gm_m{OH$ CÎmaXm{`Ëd dmbm EH$ g§JR>Z ‘BZ\$mo{Q>Šg {b{_Q>oS>’ H$Mam-CËn{Îm H$mo H$_ H$aZo 

VWm H$Mam-à~ÝYZ Ho$ {bE Ñ ‹T>-g§H$pënV h¡ & H$ånZr AnZo H$_©Mm[a`m| Ho$ {bE H$_ bmJV 

dmbr EH$ H¢$Q>rZ MbmVr h¡ & BgHo$ Ûmam gãµOr d \$bm| Ho$ {N>bH$m| VWm ~Mo hþE ImZo Ho$ 

ê$n _| CnbãY H$Mao H$m Cn`moJ dmZñn{VH$ ImX ~ZmZo Ho$ {bE {H$`m OmVm h¡ & Bg àH$ma 

CËnÞ {_W¡Z J¡g H$m Cn`moJ agmoB©Ka _| BªYZ Ho$ ê$n _| {H$`m OmVm h¡ & Bggo BªYZ òmoVm| 

H$s ~MV hmoVr h¡ & 

(H$) Bg à{H«$`m _| ‘d{Y©V _yë`’ Ho$ àH$ma H$s nhMmZ H$s{OE & 

(I) Cn ẁ©º$ (H$) _| nhMmZo JE ‘d{Y©V _yë`’ Ho$ àH$ma Ho$ A{V[aº$ EH$ AÝ` d{Y©V 
_yë` H$mo g§jon _| g_PmBE & 

(J) BZ\$mo{Q>Šg {b{_Q>oS> Ûmam g_mO H$mo gåào{fV {H$E JE {H$Ýht Xmo _yë`m| H$m ^r 
C„oI H$s{OE & 4 

Infotics Ltd. has been a socially responsible organisation determined to 

reduce waste generation and do waste management. The company runs a 

low cost canteen for its employees. It uses the available waste in the form 

of vegetable and fruit skin and unused food for composting. The methane 

gas so produced from this is used as fuel in the kitchen. This saves the 

fuel resources. 

(a) Identify the type of ‘added value’ in this process. 

(b) Briefly explain any other type of ‘added value’ besides the one 

identified in (a) above. 

(c) Also state any two values communicated by Infotics Ltd. to the 

society. 
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21. Am¡Úmo{JH$ {dÎm EH$ ~hþV O{Q>b g_ñ`m h¡ & CÚmoJm| Ed§ CÚ{_`m| H$s ~‹T>Vr hþB© 
Amdí`H$VmAm| H$mo nyam H$aZo Ho$ {bE AË`{YH$ {dÎm àdmh H$s Amdí`H$Vm hmoVr h¡ & BgHo$ 
{bE amîQ´>r` Ed§ amÁ` ñVa na {d{^Þ {dÎmr` g§ñWmZm| H$s ñWmnZm H$s JB© h¡ & `o g§ñWmZ 
{dH$mg hoVw {dÎm CnbãY H$amVo h¢ & 

(H$) {dÎmr` g§ñWmZm| Ho$ g_yh H$m Zm_ Xr{OE & 

(I) Eogo g§ñWmZm| H$s Amdí`H$Vm H$mo C„o{IV H$aZo dmbo H$moB© N>: {~ÝXþ ^r Xr{OE & 4 

Industrial finance is a very complicated problem. To meet the growing 

needs of the industries and entrepreneurs, heavy flow of finance is 

required. For this, various financial institutions have been established at 

the National and State levels. These institutions provide developmental 

finance. 

(a) Give the name of the group of financial institutions. 

(b) Also, give any six points stating the need for such institutions. 

22. a_Z EH$ ^mdr {ZdoeH$ h¡ Omo B©{ŠdQ>r qbŠS> goqdJ ñH$s_ (ELSS) H$m ^mJrXma ~ZZm 
MmhVm h¡ & CgZo {Zdoe Ho$ {bE nam_e© hoVw AmnH$mo Xmo H$ån{Z`m| Ho$ {ddaU {XE h¢ & XmoZm| 
H$ån{Z`m| H$s g_Vm na àË`m` H$s VwbZm H$s{OE Am¡a a_Z H$mo gwPmd Xr{OE {H$ dh H$hm± 
{Zdoe H$ao ? 6 

{ddaU  
Aë\$m {b{_Q>oS> 

< 
~rQ>m {b{_Q>oS> 

< 

Hw$b {Zdo{eV ny±Or  20,00,000 20,00,000 

ñdm{_Ëd H$mof  10,00,000 10,00,000 

~¢H$ go {bE JE G$Um| na ã`mO   60,000 50,000 

à{V _mh ~oMo JE _mb H$s bmJV   7,00,000 8,50,000 

_m{gH$ {dH«$` AmJ_ 10,00,000 15,00,000 

doVZ   2,40,000 3,60,000 

gw{dYmE±    75,000 1,00,000 

_yë`õmg  5,500 6,000 

H$a Xa   20% 25% 
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Raman is a potential investor who wishes to be a part of Equity Linked 

Saving Scheme (ELSS). He has given the particulars of two companies to 

seek your advice for investment. Compare the Return on Equity of the 

two companies and suggest to Raman where he should invest. 

Particulars 
Alpha Ltd. 

< 
Beta Ltd. 

< 

Total Capital Invested 20,00,000 20,00,000 

Owned Funds 10,00,000 10,00,000 

Interest on Borrowings from Bank 60,000 50,000 

Cost of Goods Sold per month 7,00,000 8,50,000 

Monthly Sales Revenue 10,00,000 15,00,000 

Salaries 2,40,000 3,60,000 

Utilities 75,000 1,00,000 

Depreciation 5,500 6,000 

Tax Rate 20% 25% 

23. ‘{_{Vb {b{_Q>oS>’ ~ƒm| Ho$ _wbm`_ {Ibm¡Zo ~ZmZo dmbr EH$ AJ«Ur` H$ånZr h¡ & H$ånZr 
EH$ Eogm AmXe© ~mobZo dmbm V{H$`m ‘Q>m°H$ Amo h°J’ {dH${gV H$aZo H$s à{H«$`m _| h¡, {OgHo$ 
Ûmam do _mVm-{nVm Omo H$m_ Ho$ g_` ~ƒm| go Xÿa hmoVo h¢, AnZo ~ƒm| H$mo g§Xoe ^oO gH|$ & 
BgH$s `ÝÌaMZm Bg àH$ma H$s h¡ {H$ V{H$`o Ho$ `ÝÌ _| g§Xoe [aH$m°S>© hmo OmVr h¡ Am¡a O¡go 
hr ~ƒm V{H$`o H$mo Ny>Vm h¡ BgHo$ ñnrH$a g|gg© _mVm-{nVm Ûmam AnZo ~ƒm| Ho$ {bE [aH$m°S>© 
{H$E JE g§Xoe H$mo XmohamVo h¢ & `Ú{n ^maV _| `h EH$ ZdàdV©Z h¡, bo{H$Z Bg CËnmX Ho$ 
{dXoer ê$nmÝVa nhbo go hr ~mµOma _| CnpñWV h¢ & ~mµOma _| CnpñWV ‘n[adV©Zerb J«mhH$m| 
(pñdMg²©)’ H$mo bú` _| aIVo hþE à~ÝY EH$ _yë`-{ZYm©aU aUZr{V H$mo {ZYm©[aV H$aZm 
MmhVm h¡ & 

(H$) Cg _yë`-{ZYm©aU aUZr{V H$s nhMmZ H$s{OE {Ogo AnZmZo H$s `moOZm à~ÝYZ ~Zm 
ahm h¡ & Bg _yë`-{ZYm ©aU {ZU©` Ho$ nrN>o H$ånZr Ho$ {dnUZ CÔoí` H$m C„oI 
H$s{OE & 

(I) ‘{_{Vb {b{_Q>oS’> H$mo Bg _yë`-{ZYm©aU Zr{V H$mo AnZmZo go hmoZo dmbo {H$Ýht Xmo 
bm^m| Ed§ EH$ Xmof H$m C„oI H$s{OE & 

(J) CËnmX H$s àH¥${V H$mo Ü`mZ _| aIVo hþE Eogr {dVaU l¥§Ibm H$m gwPmd Xr{OE Omo 
H$ånZr H$mo ‘Q>m°H$ Amo h°J’ Ho$ {dVaU hoVw Cn ẁº$ ahoJr & 6 
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‘Mittil Ltd’. is a leading company for manufacturing of soft toys for 

children. The company is in the process of developing a prototype for a 

talking pillow, ‘Talk O Hug’, which would enable parents to convey 

messages to their children when they are away at work. The mechanism 

is such that the message is recorded in the device in the pillow and the 

moment the child touches the pillow, the speaker sensors would repeat 

the message recorded by the parents for their children. Though an 

innovation for India, imported versions of this product are already 

available in the market. The management wanted to devise a pricing 

strategy to target the ‘switchers’ present in the market. 

(a) Identify the pricing strategy that the management is planning to 

adopt. State the marketing objective of the company behind this 

pricing decision. 

(b) State any two advantages and one disadvantage of adopting this 

pricing policy to ‘Mittil Ltd.’ 

(c) Keeping in mind the nature of the product, suggest the 

distribution channel that would suit the company for distributing 

‘Talk O Hug’. 

24. S>m. ^r_ EH$ d[aîR> öX`-{M{H$pËgH$ h¢ Am¡a jrU hmoVo hþE ñdmñÏ` gyMH$m§H$ Ho$ {df` _| 

{MpÝVV h¢ & CÝhm|Zo emoY {H$`m Am¡a nm`m {H$ ImZm ImZo H$s C{MV AmXV| OrdZ H$s 

JwUdÎmm _| gwYma H$a gH$Vr h¢ & CÝhm|Zo EH$ A{ÛVr` H¢$Q>rZ ‘_oS>r~mBQ²>g’ àma§̂  H$s Ohm± 
ImZm ì`{º$ {deof H$s ñdmñÏ`-gå~ÝYr Amdí`H$VmAm| Ho$ AZwê$n àXmZ {H$`m OmVm h¡ & 

_oS>r~mBQ²>g _| namogo OmZo dmbo ImZo _| H$moB© \$m°ñQ> \y$S> VWm H$moB© dm{Vb no` Zht h¢ & `h 

eara Ho$ {bE Amdí`H$ g^r AmYma^yV nmofH$ VÎdm| g{hV {~Zm Vob H$m ImZm CnbãY 
H$amVr h¡ & àma§^ _| ò H¢$Q>rZ Ho$db AñnVmbm| _| ewê$ H$s JBª, bo{H$Z Š`m|{H$ bmoJ ñdmñÏ` 

Ho$ {df` _| OmJê$H$ hmo aho h¢ AV: _oS>r~mBQ²>g AÝ` ñWmZm| na ^r AnZr emImE± ImobZo 

H$s `moOZm ~Zm aho h¢ & 

(H$) S>m°. ^r_ Ûmam ImoOo JE {dMma-joÌ H$mo nhMm{ZE Ed§ g_PmBE & 

(I) Cn ẁ©º$ (H$) _| nhMmZo JE {dMma-joÌ Ho$ A{V[aº$ {H$Ýht Xmo {dMma-joÌm| H$m 
CXmhaUm| g{hV C„oI H$s{OE & 6 
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Dr. Bhim is a senior cardiologist and is concerned about the depleting 

health index. He researched and found that proper eating habits can 

improve the quality of life. He initiated ‘MediBytes’, a unique canteen, 

where the food is provided as per one’s health needs. The food served at 

MediBytes has no fast food and no aerated drinks. It provides zero-oil 

food with all the basic nutrients required for the body. Initially these 

canteens were started in hospitals but since people are becoming health 

conscious, MediBytes is planning to open their branches in other 

locations also. 

(a) Identify and explain the idea field that was explored by Dr. Bhim. 

(b) State any two idea fields with examples other than the one 

identified in (a) above.  
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